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What digital solutions do you already use
for your business?

( Start presenting to display the poll results on this slide.
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ITC SHETRADES AND VISA

ITC SheTrades: Meet the Team

xxxxxxxxxxxxxxxxxxxxxxxxxxxxxxxxxxxxxxxxxxxxxxxxxxxxxxx

Ms. Kritee Sharrma Ms. Lizbeth Becerra Ms. Valentina Saponara

Partnerships Lead Access to Finance Lead Implementation and

Visa GCC manager Communications

Visa Asia Pacific manager

ITC SheTrades and Visa ITC SheTrades and Visa ITC SheTrades and Visa
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ITC SHETRADES AND VISA

ITC SheTrades
Initiative

Established in 2015, the SheTrades Initiative is
ITC's flagship Women and Trade Programme.

The ITC SheTrades Initiative aims to:

» Create a fairer, more sustainable global
economy.

Provide women entrepreneurs and
producers with access to key knowledge,
resources, and networks.

Support policymakers on inclusive policy
reforms, and better data.

Leverage public and private partnerships to
amplify the impact of our work.

Visa and ITC SheTrades 5




ITC SHETRADES AND VISA

ITC SheTrades and Visa
Collaboration

« |n 2023, Visa and ITC SheTrades joined forces
to advance women’s economic empowerment
across the Asia Pacific and the Gulf region.

* The partnership has 4 pillars of collaboration

1. Advocating for increased
participation of women in the digital
economy

2. Enrich skills development content on
SheTrades platforms

3. Providing tailored technical
assistance

4. Improving market and financial
access for women

o~

N '1C | SheTrades

ELEVATE YO!
BUSINESS £
tn_ce r*

ntry Wee
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ITC SHETRADES AND VIS-CAPACITY BUILDING

Harnessing Digital Solutions for
Financial Success - Webinar Series

1. Future Ready: Effective

>e,
Financial Planning 48 1TC

13th June 2024 ITC SheTrades & Visa
Harnessing 2.
digital solutions {61

2. Digital Solutions for Small

: financial success?
Businesses ~

Webinar Series |
20th JUne 2024 Get practical insights on financial planning, ==

digitalization and access tocapitaland
learn how to leverage our online resources 1o ™
upscale your business!

3. Navigating the Path to 13 JUN - 27 JUN 2024 | 10:00 - 1100 HR CEST
Capital

271 June 2024
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ITC SHETRADES AND VISA

Digital Solutions for Small Businesses

Patsian Low My,,r,],,r,],__.-'ll'ang Shailesh Paul

Vice President, Inclusive Impact & . Small Business - Director Head - Global Small Merchant Acceptance
Sustainability, Asia Pacific Visa Commercial Solutions, Asia Pacific Merchant Sales & Acquiring

VISA VISA VISA
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VISA

Enabling Small Business -
The Engine of Growth

Digital Solutions for Small
Businesses

©2024 Visa. All rightsreserved. Visa Confidential




B Enabling Small Business: The Engine of Growth

Small businesses are different

The smaller SMBs have profile similar to consumers and the larger SMBs exhibit buying behaviours

similar to middle and large corporates

Need to navigate many types of challenges

(3 O U

Challenges Increased Compliance &

managing cashflow competition Regulation are
complex

Need to make Difficult to Stressful to plan

operations more monitor for the future

efficient performance

VISA

Looking for platforms to support them with

£ O

Quickaccess to Easy and seamless ways to
working capital pay and receive payments

\ o

Support to stay on Rewards for their
top of their finances loyalty and spend

©2024 Visa. All nghtsreserved. Vi

sa Confidentia



B Enabling Small Business: The Engine of Growth

Visa has a comprehensive set of solutions for all businesses
Allowing for making and receiving business payments

Receive payments: Innovative Buyer solutions, focusing on 6 key areas:
Visa Business Virtual Cards Visa Payment
Visaacceptance Prepaid/Debit / Credit Controls

°a o =)

E=——2
Visa Spend Clarit .
Visa Commercial for Buiiness y Business Payment
Offers Solution Provider (BPSP)

V’ SA 02024 Visa. All ightsreserved. Visa Confidential



Bl Enabling Small Business: The Engine of Growth

Typical needs of a business owner

= =

|l

Expand sales channelto New employee needsto - Difficulty intracking Require an increase Following up onsales
promote and distribute travel for tradeshow - business expenses in working capital - proceed collection and

¢ via eCommerce and card : . - - unpaid invoices

; . P—— Personal card, cashadvances, Manual business - Need additional P

i deneplanCens traciliond - notravelmanagement tool - processesand operations | collateral - No visibility on payment

. brickand mortar

ol ®© &

Pay suppliers locally - Low visibility on sales - Urgentun planned Security Entertain clientsand
| and overseas : ’;grnoyelr and company purchases . Management : indirect purchases
- ! - financials : ; :

Tight cash-flow : 5 . Fraud and dispute Personal card
® 6 ® @ ®

V'SA ©2024 Visa. All ightsreserved. Visa Confidential



B Enabling Small Business: The Engine of Growth

Digital solutions to support business owner

|l

eCommerce & eMarketplace Business Travel Receipts Expense management Require an increase Account receivable

- Digital collection (viamobile: : Captured viamobile app and r;_et_conohanon { in working capiial .~ Increase digital

¢ Tap2Phone) and payment . and spend reconciled with : reporung . Additional Banking Facilities : collection viamobile
- tooptimise cash conversion : Visa Business Reporting - Directupload into - VisaBusiness Credit - and POS

i cycle and manage short- ' ' accounting platform i :

termcashflow

5 © &8

Account Payable Accounting Software Urgent unplanned Fraud Management Visa Business
Automateddigital : Subscription purchases Visa Virtual Account Visa Concierge Service
payment flow - Visa Commerical . Visa Business Credit - Verifi Fraud :
- Offersfor discounts i Tokenisation
@ . @ @ é

V’ SA ©2024 Visa. All ightsreserved. Visa Confidential



Small Business
Debit

Meet Jessica

Jessica ownsa digital marketing agency in Manila, Philippines, with 5 employees. In her scope of work, they need
to regularly purchase images and video clips online for client assignments

Challenges

+ Jessicais cautious about using her personal debit card for her employees to purchase images and videos
assheisuncomfortable to reveal her personal wealth. As such, she has to purchase theimages herself
using her personal debit card

« She understandsthat she may not at this juncture qualify for a Business credit card asher company
is relatively new and without financial track record for credit underwriting

« To establish herrelationship with the bank, Jessicaapplied for a Business Debit card linked to her

company bank current account, asthis will help her develop her company payment history and data for
future credit underwriting

Business debit cards can help Jessica...

. Full visibility of expenses ensuring no overspending risk as the
@ Separate personal and business expenses balanceis tied to the company’s current account

@ Easily track business spending with full visibility at all times

Enjoy rewards/cashback from business card as well as
@ Make cost reconciliation easier and quicker associated commercial offers that help her save money

VISA

©2024 Visa. All rightsreserved. Visa Confidential



I
Small Business
Credit

SMB Persona 3

Meet Meera

Meerais a restauranteur with 40 employees and 5 restaurants across Mumbai and Delhi.She holds a business

debit card and reimbursing company expenses to her employees

Challenges

- Butotheremployees often make purchases on behalf of the business, and incur travel costs, using their

personal cards for this, putting them out of pocket and needing to submit expense claims
- This means that Meera has expenses to reimburse which means more admin for the business

« Additionally, cashflow isat times tight and she would preferably like to look for some short-term working

capital to tie through seasonal periods

« Meerawould like an integrated way to issue employees with company credit cards and automating the

reimbursement and expense management

Business credit cards can help Meera...

@ Automate the expense management process and monitor

Keep staff ha as they don’'t need to use their own
@ - S Y employee spendingin real time

funds for business expenses

@ Issue virtual card to employees efficiently

Using her Business Credit card as a short term working capital for
Meera

2024 Visa. All rightsreserved. Visa Confidential




1. Visa Commercial Offers

Build strategy partnerships to deliver best-in-class proposition for Small Businesses

Airline, Airport service,

Meet & Greet Accommodation
IHG
Qgoda
® 006
B Hotels.com
A Expedia
@ Hotels....
Insurance, Car Rental, Dining
Roaming Dine and Save with Visaprogram
Dine and Save
AVIS %
0
OFF
Hertz when you pay
with Visa
iFREE ®
MOGO

T&E

VISA Allbrand names. logos and/or trademarks are the property of their respective owners

Cloud and Web Services
Cloud Platforms/Infrastructure,
Cyber-Security, Domains

) shopify partners
aws

partner
network

CloudMe £
NAVAGIS ¥

Bitdefender
“sé&¢’ resellerclub

Professional Services

Accounting, Translation,
Contractor Management

o> ProfitBooks

protranslate®

R remote

Productivity
Collaboration, Document and
Workflow Management

00 Task PQYMO

Google Workspace

=

ExpressVPN |

HumanResources
Tools and Recruitment Platform

fiverr. \S

workable

upowork

& GRABJOBS
justlogin w

Digital Marketing

Advertising, Creatives, SEO/SEM,
Social MediaManagement

@ PIXLR & PIKTOCHART
DESIGNS.%i X Ads

o 00O Meta

Linked ] ads
O

&) socialPilot
SEMRUSH
[Mhopper @ maitchimp

Sales Management

Lead generation, CRM,
Customer Engagement

@

engagebay

4%
freshworks o

/K\ Kylas

wveAgent

Co-Working and Logistics
Inventory Management,
LogisticProviders

unicommerce

@ SPACES.
§ninjavan
Ship

Knowledge and Leaming

Online Courses, Publications
In partnership with
@@ BRITISH

@@ COUNCIL w
Harvard
=
Review

N
@ EMERITUS

FORTUNE
W

B2B



2. Visa Practical Business Skills

https://www.shetrades.com/project/itc-shetrades-and-visa-asia-pacific/

84 i |
8 I'TC | SheTrades ®Login Register

About~ Our Partners & Funders SheTrades Academy Projects Events Hubs Finance Outlook Tools

4

ITC SheTrades and Visa: Asia Pa"&@c

'
/

——

The ‘SheTrades & Visa: Asia Pacific’ project is dedicated to advancing women’s economic
empowerment across the region. It focuses on promoting women’s participation in open
digital economies, fostering entrepreneurial skills, providing tailored technical assistance in
the Philippines, and facilitating virtual market and financial access for women-led

businesses.
Implemented between July 2023 and July 2024 across the Asia Pacific region.

About the project

VISA

,>> Practical —

Business Skills —

Education Resources for Small and
Micro Businesses

Payment Options

As a small business owner, you'll need to decide what types of payment you accept

from customers. Review your options.

Learn More E] [:]. D



3. Visa Small Business Hub
https://www.visa.com.sg/run-your-business/small-business-tools/smb-hub.html

VISA

VISA

Small Business
Hub

Small Business
Hub

. WE
7 S ARE
o A E NDFN
Resources and solutions tailored for
your business

I\/|
) Find small businesses »

@ m Visa’'s eCommerce Starter Kit

ers, solutions and free tools to start, run.and grow )

No matter where you are in your
small business journey, we're here to

help

Ir business

I

Resources & Tools

Connect to more customers by going digital




VISA

ITC SheTrades
and Visa
Webinar

20 June 2024
Shailesh Paul, Visa

Visa. All rights reserved. Visa Confidential 1



Notice of confidentiality and disclaimers

Confidentiality

This presentation is furnished to you solely in your capacity as a customer of Visa and/or a participant in the Visa payments system. By accepting this
presentation, you acknowledge that the information contained herein (the “Information”) is confidential and subject to the confidentiality restrictions contained
in Visa's operating regulations and/or other confidentiality agreements, which limit your use of the Information. You agree to keep the Information confidential
and not to use the Information for any purpose other than in your capacity as a customer of Visa Inc. or as a participantin the Visa payments system. The
Information may only be disseminated within your organization on a need-to-know basis to enable your participation in the Visa payments system. Please be
advised that the Information may constitute material non-public information under U.S. federal securities laws and that purchasing or selling securities of Visa
while being aware of material non-public information would constitute a violation of applicable U.S. federal securities laws.

As is disclaimer

Case studies, comparisons, statistics, research, quotes, and recommendations are provided "AS I1S" and intended for informational purposes only and should
not be relied upon for operational, marketing, legal, technical, tax, financial or other advice. Visa Inc. neither makes any warranty or representation as to the
completeness or accuracy of the information within this document, nor assumes any liability or responsibility that may result from reliance on such information.
The information contained herein is not intended as investment or legal advice, and readers are encouraged to seek the advice of a competent professional
where such advice is required.

Visa trademarks and third-party marks

The Visa trademarks, logos, trade names and service marks, whether registered or unregistered (collectively the “Trademarks") are Trademarks owned by Visa or
their Affiliates.

All third-party brand names and logos used in this presentation are the property of their owners and are used for identification purposes only without
endorsement. Any claims made with respect to the 3r9party business or imply any partnership with them would require permission from the business itself.

VISA ©2023 Visa. All rights reserved. Visa Confidential 2



Starting to accept cards has a clear, positive impact on SMBs’ revenue

customer base and operations’

Q (T*:? l_:-J OO.:;.

Benefits of

ACCEPtmg Cards Increased sales and Improve productivity Higher security and Customer's
better customer and gain business data transparency preference due to
experience insights / tools convenience,

rewards, and
payment protection

Card Benefits EU 0 0 AP
by the Numbers ) v 66 A) 55 A) o
A say cards reduce the say customers spend more 7
risk of not getting paid+

42%

of offline SMBs in Indonesia closed during Covid-19,
when they use cards* R compared to 24% of online SMBs?

\Il

P

S
Build relationship Improve quality of
with banks, which life as you can
opens access to more manage business
credit, cheaper and remotely

longer-term loans

< 82% 74% EVER 459

reported in-person reported increased sales
digital acceptance
increased sales?®

Digital Payments >90% 85%

Benefits
of SMBs reported revenue growth of SMBs believe that digital
when implementing 1+ digital tool® transformation is critical to success®

Sources: multiple Visa Research studies.
(1) Unlocking the Benefits of Digital Payments for Micro & Small Businesses: Insights from Mexico - Visa and 60 Decibels (2021). (2) Empowering Participation in

‘VISA Commerce: New Strategies for Digitization of Micro and Small Businesses (2021). (3) AMI Repart (Aug 21) - Latin American SMBs in a post-COVID World. (4)
Unlocking the Benefits of Digital Payments: Insights from Uzbekistan (2023). (5) Digital tools for SMBs performance in 2021, (6) 13 Digital Transformation

Statistics in 2023 & beyond. (7) Empowering Participation in Commerce: New Strategies for Digitization of Micro and Small Businesses (2021)

ofindividuals in Uzbekistan state that convenience is
from online acceptance? / the leading reason to start using digital payments*

20%

average reduction in operating
costs due to digitization”

©2023 Visa. All rights reserved. Visa Confidential 3



SMBs sometimes shun card payments, quoting costs, tech hurdles
and consumer preferences as barriers

Card Acceptance Hurdles by the Numbers Key Barriers to Acceptance
: TN
80% feel they don't need business O S 7 b
financial products! \ ~
O Perceived as high cost Friction of deploying/ Complicated
0 . . due to lack of onboarding, along terminals or not

40 A) want to avoid paying fees' awareness of card with reluctance to enough space for

\ acceptance benefits formalize business a POS terminal

N ) want to avoid bureaucracy and
30 A) distrust financial institutions / are B‘E] D

Estimates from the US suggest business closure rates doubled limited network access

curing Covid-19 as SMBs were most impacted?

- unaware of the value proposition’ —
[T T T T T T T T S S T S T S S S s e e e e e e 1 "
) . ] ) I Not technologically Slower settlement
SMBs are typrcatiﬁf_dfsadvan tagedin accessto ca,o_rfai, ] advanced/ low cycles and transaction
technology and logistics compared to enterprise businesses. ! smartphone penetration speeds for those with
1
1
1

Only 17% Only 30% m L_J

of SMBs in small towns of digital transformations
would consider taking a are successful (however, Lack of relevance - insmall Cashis the preference
credit cardin the future small businesses record towns relationships are amongst consumers, as
vs. 40%in cities! higher success rates than family like and don’trequire they are reluctant to
enterprises)? trusting 3rd party services complete online orders
VISA {51?5:::;:;?:5&;?151?:; :l:'::ﬁzgi:?;icro-bu:inesﬁ AMI (Mow 2022). (2) The Federal Reserve. Business entry and exit in the COVID-19 pandemic: A
2 t B3I : 3 ' ©2023 Visa. All rights reserved. Visa Confidential 4

preliminary look at official data, fedreserve. gov. (3) 13 Digital Transformation Statistics in 2023 & beyond



Female owned SMBs accelerated digitization during the pandemic, highlighting the
role of digitization in driving financial inclusion and improving quality of life

Female-led Digitization

+ Women are less confident about starting a business than men and are atrisk
of falling behind in digitization, although they are highly motivated to digitize.
Only 33% of SMBs globally are female-owned!

+  Astudy in China by Visa found that family satisfaction was the leading factor
influencing job satisfaction for women owners of micro and small businesses?

Micro / Small Business Digital Adoptions during
Covid-19 (percent of women vs. men)3

B Women

23%
20%
17%
15% 15%
13%
12%
"% I I m%

Debit Card CreditCard  Sellingthrough Selling through  Onlinestores  Digital Payments

Acceptance Acceptance Social Media Messaging made
Platforms

Sources: multiple Visa Research studies.

VISA

Financial Inclusion

« Digital payments are an onramp to financial inclusion leading to inclusive
economic development

« Opportunity to advance financial inclusion and to help bridge the digital divide
to improve and uplift the lives of millions of people

« Digitization helps improve the quality of life of small business owners by
providing a better work-life balance, enables remote commerce,
improves time management, day-to-day operations and financial accounts?

+ Payment facilitators are not seen as driving inclusion, reaching people and
business owners who were not accepting digital payments before, the gcrowth is
being driven by very small businesses and to some extent women*

(1) Women in Business Statistics & Facts: Key Insight. (2) Empowering Participation in Commerce: New Strategies for Digitization of Micro and Small
Businesses (2021). (3) Visa Economic Empowerment Institute (2021) Small Business in the Digital Age: Recommendations for Recovery and ©2023 Visa. All rlghts reserved. Visa Confidential 5

Resilience. (4) Unlacking the Benefits of Digital Payments for Micro & Small Businesses: Insights from Mexico - Visa and 60 Decibels (2021)



There are many common misconceptions amongst SMBs who are not fully
educated on the benefits and safety of digital payments

Accepting Cardsis
Expensive

Card Acceptance

Increases the Risk of

Fraud

It's Complicated to

Set Up Card
Payments

Fees associated with card processing are
generally offset by the increase in sales that
comes with accepting cards

2.2% lift in authorization rates for Visa token
clients in LAC!

In Mexico, amongst SMBs that went digital,
75% increased revenue and 76% improved
business management2

With advancements in technology, card
information is encrypted and tokenized to
ensure safety

Companies must adhere to PCl compliance
standards to keep card information secure

Clients that use Visa Acceptance Platform
see 70 bps reduction in fraud on average?

SMBs don't need a physical terminal to accept
cards, just an NFC device (smartphone)

The application process for a merchant
accountis actually quite simple and can often
be completed online

You don't need a landline to accept cards,
modern machines can use WiFi / mobile data

Sources: multiple Visa Research studies.

(1) VisaMet, Jan-Mar 2022. Auth rate defined as approved authorizations divided by total authorization attempts upon first attempt of transaction.
VISA (2) Euromonitor M55 2021-22_16th Edition, Banco Central do Brasil Issuer reported data, Earnings reports. (3) Visa efficacy analysis leveraging

existing sellers compared to VisaMet, from Oct 2020 - Sept 2021, (4) Visa's Global Back to Business Study by Wakefield Research (March/April 2023).

(5) Visa Claims Resolution Updates, 2018; Average response time based on Beta testing data, July/Aug 2020.

CustomersDon't
Careif a Business
Doesn't Accept
Cards

Chargebacks Will
Hurt the Business

Accepting Cards
Will Slow Down
Checkout Process

Many customers prefer to pay with cards for
convenience and security reasons

Customers travelling internationally will be
enabled to make purchases

72% of consumers are comfortable buying in
other countries, factors to increase comfort
are led by card protection (50%)*

Cash doesn't offer the same level of tracking,
security, or convenience as card payments

Chargebacks happen infrequently for most
businesses and there are processes in place
to dispute illegitimate chargebacks

Dispute resolution timelines are reduced
from 24 days to 1second with Visa + Verifi®

Modern card readers are often quicker than
counting out change for cash transactions

Contactless payments may be processed
offline and then uploaded later in a batch

91% of SMBs said they are at least somewhat
likely to use Al services over the next 12
months*

©2023 Visa. All rights reserved. Visa Confidential 6



In-store Acceptance | Accept face-to-face contactless payments with a
mobile device

Card offer unique benefits for both "% Visa | Tap-to-Phoneis alow-cost, easy to deploy solution for SMBs and retains a great
consumers & merchants Solution contactless payment experience

(vs Wallets/ RTP)

o
\ Consumer

v Paywith credit Terminals POS mPOS Tap-to-Phone
¥ Fraud Protection Onboarding
¥~ Card Rewards Experience o ® ®
¥" Forboth Intlf Dom users
Speed (NEW) o ® ®
e Portability o @
Merchant
Value-added services (NEW) ] L ]
¥ Accept Credit
Cost L o
¥ Larger Average Ticket Size
¥ Seamless Payment Experience ( {( { Retail Business Retail Pop-up
¥ Open Acceptance to >4B Visa cardholders Fixed Set-up e R S DS AL
Merehant Profie High Volume Medium Volume

VISA

©2023 Visa. All rights reserved. Visa Confidential 7



VISA

Thank

©2023 Visa. All rights reserved. Visa Confidential 9




questions?
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ITC SHETRADES AND VISA

Mentorship Opportunity

Interested in elevating your business to new heights? Get matched
with an expert from Visa and receive one-on-one mentorship!

Mentorship Pillars Selection Criteria

= Being a women-led business

Digital Banking = Being an active member of SheTrades with an
& Payments account on SheTrades.com.
= Completing the ITC & Visa Self-assessment Tool.
Digital Marketing = Being a legally registered business.

= Have been running a business for at least 1 year.

= Businesses already exporting or looking to
Market Access and export.

Strategy = Motivated to receive mentorship.

LAUNCH OF APPLICATIONS: 27™ JUNE 2024

e’

; /,SIT(I SheTrades Visa and ITC SheTrades | 28




See you at the next
session! JRITC

Navigating the Path to Navigating

Capital the Path to

Capital

27t June 2024
How can you make your business fit
10:00- 11:00 CEST for funding? Join the webinar and find

out how to achieve your next
business growth opportunity!

27 JUN 2024 | 10:00 - 11:00 HR CEST




Centre

"' International
,s Trade SheTradeS

Thank you.

P .
@ www.shetrades.com g Womenandtrade@intracen.org

f @ITCSheTrades y @ITCNews @internationaltradecentre © International Trade Centre 2024
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